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Marketing and Communication Plan

CGO Site:

Step 1: Identify your target audience

School name Number of Seniors Event Goal
School name Number of Seniors Event Goal
School name Number of Seniors Event Goal
Organization name Participation Goal
Organization name Participation Goal
Organization name Participation Goal

Seniors Goal: Parents Goal: College Students: Volunteers Goal:

Step 2: Set your objectives

1. Primary Objective:

2. Secondary Objective:

3. Goals:

4. How will you achieve these objectives and goals?

Step 3: Build a strong marketing plan

1. Strategy: Social media, posters, class adverts, career center, sport events,
student leadership groups, website, hallways, etc.




2. Tactics: Contests, food offering, scholarship drawing, Facebook poll, offer
financial aid presentation, offer scholarship presentation, etc.

3. Message: Spanish options? Help completing the FAFSA, confidential and safe,
fun, Oregon Opportunity Grant deadline is in January, free food?, Even Oprah
and Bill Gates can get financial aid

Step 4: Implement your plan

Event (gym, lab, cafeteria, etc.):

Food for event (optional):

Volunteers to recruit: freshmen, sophomores, juniors, leadership groups, community
members, financial aid representatives

Note: Think about volunteer training: Confidentiality forms needed? Participation
confirmation and follow-up? Training meeting before event? Certificates for
volunteering? Community service hours for student helpers?

Step 5: Collect and Evaluate Data

1. What tools will you use to capture data? Spreadsheet, sign-in sheet, pre-
registration?

2. What fields will be on your registration sheet?




